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Predators?

By Hannah Rand




ll Abstract

Nashville has been home to six hockey teams
since the 1960s. Yet, only one of those teams, The
Nashville Predators, has been a great success.
Because of the opportunities they were offered
and the innovative thinking of their leadership,
the Nashville Predators were able to redefine
hockey for Nashville and establish it as more than

just a northern sport.
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Il Thesis

The Predators were able to thrive because the city
of Nashville was ready for a major sports team
with a brand new stadium, a plan to successfully
market that team, and a city ready to embrace
and support southern hockey.
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The Stadium
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The Marketing Plan




- —

= R Y

4 . -« o o'z
o & CTRLW - »
. - - - .
US .
a0 - 7 3 - 4
' o g : T

Key Marketing strategies:
- Got Tickets Campaign:
- Famous country artists posing with blacked out teeth
- Hockey Tonk Jam
- Concert at the Ryman with artists like Tim McGraw,
Faith Hill
- Later aired on TV as a telethon

Country music celebrities on board, encouraged others to
join the fandom.
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The Culture







ll Conclusions

1. Sports support cities.
2. Cities support sports.

1. Sports shape cities.
2. Cities shape sports.



